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"Do you like to drive?" A well-known vehicle manufacturer ended its TV advert broadcast in Spain in 2000 with this 
slogan. The commercial, which showed the rhythmic waving of a driver’s arm protruding from the window of a 
moving car, set out to convey the sense of well-being associated with driving your own car. 

Since then, preferences for purchasing a vehicle have changed. In this regard, a recent BBVA Research study 
shows that the likelihood of buying a car declined during the crisis, and has barely gained momentum in recovery. 
Between 2008 and 2013, the proportion of households that acquired a new or second-hand car fell almost half to 
6.1%, and has only grown around three points since 2014. In fact, families’ actual expenditure on purchasing 
vehicles today is still around 30% below the pre-crisis maximum. 

The propensity to acquire a car has declined in all population groups, so the buyer's profile has remained stable 
since the middle of the last decade. The estimated probability of acquiring a car increases with family size, income 
level and the number of employed people in the household. With regard to the characteristics of the main 
breadwinner, it is noted that the decision to buy decreases as the head of the family ages, even more so in 
households supported by men, divorced and foreign people. It is also noted that residents in municipalities with 
more than 100,000 inhabitants are less likely to acquire a vehicle than those who inhabit sparsely populated 
places, suggesting that there is a substitutability relationship between private and public transport - or other forms 
of travel - especially, in large cities. 

During the last economic cycle, the buyer profile has only changed in two areas. The first refers to the relationship 
between housing demand and passenger cars. In the previous expansive phase, homeowners with a mortgage 
were more likely than the rest to acquire a car, suggesting that a fraction of the loan would have been destined to 
purchase the vehicle. This feature disappeared during the crisis and has not played any role since. 

The second of the changes in the buyer's characteristics is related to the working situation of the household’s main 
breadwinner. From 2014, having a job becomes less important as a determining factor in the decision to acquire a 
car, once the remaining factors affecting the transaction are considered. The growing preference of unemployed 
people for buying a vehicle has two complementary explanations. The first is the recovery of the labor market, 
which has improved the employment expectations of the unemployed and boosted their willingness to consume. 
The second, related to the previous one, is based on the increased availability of credit to finance the purchase of a 
durable good such as a car. 

Although the buyer's profile has not changed significantly since the mid-2000s, some trends can be noted. In 
particular, young people have been less likely to buy a car since the beginning of the crisis. By comparing two 
families who differ only in the age of the main breadwinner, the probability of purchase by a household headed by a 
person under 35 quadrupled compared to the household headed by a person over 74 in 2006-2007. Since 2008 
however, the differences between ages have narrowed: Households headed by a young person are now three 
times more likely to buy a vehicle than those supported by a person over 74 years of age. 

This result is no surprise. It is likely that the lower predisposition of young people to acquire a car, along with the 
change in consumption habits, demographic trends and the emergence of new mobility methods influenced the car 
manufacturer’s decision in 2015 to replace the slogan "Do you like to drive?” with "When you drive, drive". 
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DISCLAIMER 
This document has been prepared by BBVA Research Department. It is provided for information purposes only and expresses 
data, opinions or estimations regarding the date of issue of the report, prepared by BBVA or obtained from or based on sources 
we consider to be reliable, and have not been independently verified by BBVA. Therefore, BBVA offers no warranty, either 
express or implicit, regarding its accuracy, integrity or correctness. 

Any estimations this document may contain have been undertaken according to generally accepted methodologies and should 
be considered as forecasts or projections. Results obtained in the past, either positive or negative, are no guarantee of future 
performance. 

This document and its contents are subject to changes without prior notice depending on variables such as the economic 
context or market fluctuations. BBVA is not responsible for updating these contents or for giving notice of such changes. 

BBVA accepts no liability for any loss, direct or indirect, that may result from the use of this document or its contents. 

This document and its contents do not constitute an offer, invitation or solicitation to purchase, divest or enter into any interest in 
financial assets or instruments. Neither shall this document nor its contents form the basis of any contract, commitment or 
decision of any kind. 

With regard to investment in financial assets related to economic variables this document may cover, readers should be aware 
that under no circumstances should they base their investment decisions on the information contained in this document. Those 
persons or entities offering investment products to these potential investors are legally required to provide the information 
needed for them to take an appropriate investment decision. 

The content of this document is protected by intellectual property laws. Reproduction, transformation, distribution, public 
communication, making available, extraction, reuse, forwarding or use of any nature by any means or process is prohibited, 
except in cases where it is legally permitted or expressly authorised by BBVA. 
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