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Adoption of online banking, a reality in Spain
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Do you access your bank online? If so, you are among the fifteen million users of online banking in Spain,
six million more than in 2010. The Survey on Household ICT Equipment and Use carried out by Spain’s
National Statistics Institute shows that four in every ten adults, and more than half of all internet users, made
use of online banking last year.

What factors have driven the adoption of online banking in Spain? A recent study by BBVA Research
reveals that education, and in particular digital skills - approximated by the frequency of internet use, the
presence of technological equipment in the home and age - play a dominant role. University graduates are
twice as likely to access online banking as otherwise similar people with only basic education. Use of online
banking also increases with the level of income, but declines with age (from 34 on) and household size, and
is greater for males, Spaniards and people in employment.

But the penetration of online banking is not driven by demand alone. It is thought that the probability of
accessing banks online would have increased even if the characteristics of the population hand not
changed. This suggests that the advance of the new technologies and financial institutions’ plumping for
digitisation have contributed to encouraging the use of online banking in Spain.

However, all that glitters is not gold. Despite the notable growth in the number of online banking customers
in the past ten years, the penetration rate for online banking in Spain is still eight percentage points below
the European average. Furthermore online sign-ups for financial products are only just starting. Only eight in
every hundred internet users have bought or sold financial assets, subscribed insurance policies or taken
out a loan online in the past year.

What can public administrations and banking institutions do to promote access to online banking? An
proposal would be aimed at improving the technological skills of the adult population. To do this, priority
should be given to Objective 6 of the Digital Agenda for Spain, which focuses on promoting digital literacy.
Financial education also needs to be strengthened, by giving it greater prominence in teaching programmes
and promoting collaboration with the financial sector. It would also be advisable to increase investment so as
to accelerate the roll-out of broadband networks and improve their coverage. Lastly, financial institutions can
encourage the process of adoption of online banking by facilitating people’s access to appropriate
equipment and optimising the online channels, in terms of both simplicity and ease of use of the means of
access and security and trust from an operational electronic point of view.

If you answered “no” to the question with which we started this article, don’t worry. You're still in time to
enjoy the opportunities that online banking makes available to you.
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This document has been prepared by BBVA Research Department, it is provided for information purposes only and expresses data,
opinions or estimations regarding the date of issue of the report, prepared by BBVA or obtained from or based on sources we consider
to be reliable, and have not been independently verified by BBVA. Therefore, BBVA offers no warranty, either express or implicit,
regarding its accuracy, integrity or correctness.

Estimations this document may contain have been undertaken according to generally accepted methodologies and should be
considered as forecasts or projections. Results obtained in the past, either positive or negative, are no guarantee of future performance.
This document and its contents are subject to changes without prior notice depending on variables such as the economic context or
market fluctuations. BBVA is not responsible for updating these contents or for giving notice of such changes.

BBVA accepts no liability for any loss, direct or indirect, that may result from the use of this document or its contents.

This document and its contents do not constitute an offer, invitation or solicitation to purchase, divest or enter into any interest in
financial assets or instruments. Neither shall this document nor its contents form the basis of any contract, commitment or decision of
any kind.

In regard to investment in financial assets related to economic variables this document may cover, readers should be aware that under
no circumstances should they base their investment decisions in the information contained in this document. Those persons or entities
offering investment products to these potential investors are legally required to provide the information needed for them to take an
appropriate investment decision.

The content of this document is protected by intellectual property laws. It is forbidden its reproduction, transformation, distribution,
public communication, making available, extraction, reuse, forwarding or use of any nature by any means or process, except in cases
where it is legally permitted or expressly authorized by BBVA.
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